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Challenge and opportunities for China
Global exhibitions
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Guangzhou Honorary Representative
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Business Online Summary - How to
grow sales in unusual times
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With the global spread of the new pneumonia
epidemic, the lives and health of people and various
industries have been greatly affected. The exhibition
industry is where companies operate by showcasing
and conducting events allowing spaces that are used
for commercial and artistic in nature and it was
deeply affected. As a modern service industry, it is not
only a production-oriented service but also a
consumption-oriented one. Services and the
exhibition industry are characterized by their
important social influence. Due to the platform
characteristics of a large number of people flow,
material flow, and information flow accumulated in
exhibition activities, it must have strong public
recognition. The challenge of the epidemic in the
early days of the outbreak, according to the survey
and statistics of the International Association of the
Exhibition Industry and the UFI China Club, the total
net area of 55 exhibitions postponed or canceled by
61 UFI hosting members from February to March
2020 reached 2,909,850 square meters, and 27 A
total of 158 exhibitions were postponed or canceled
by UFI venue members. The scope of the national
convention and exhibition industry may be affected
more widely, and the data is even more alarming. The
opportunity of the epidemic and where there are
challenges, there will be new opportunities. In the
face of the epidemic and the limited offline exhibition
activities, people will rely heavily on network
interaction for a period of time and will establish new
behaviors and demand habits. Exhibition activities
will inevitably adjust accordingly to the new behavior.
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Cloud exhibition
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The online exhibition is an online exhibition held I—JJ:EBC/E\’ % j:—‘/\fE?J\EI/] mg%
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The Development of MICE Industry After the

Epidemic
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epidemic has pressed the pause button on the
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Mr. Lu Suihong is the honorary
representative of CIBAC in Guangzhou,
China. Mr. Luis a native of Guangzhou,
and his ancestral home is Humen
Town, Dongguan, Guangdong. He is a
descendant of Mr. Lu Gengyang, the
founder of Hong Kong Po Leung Kuk.
Mr. Lu Gengyang, born in 1829, was a
well-known wealthy gentleman in
Hong Kong and Hong Kong. In 1874, he
was recommended as the Prime
Minister of the Tung Wah Group of
Hospitals in Hong Kong. In 1878, he
applied to the Hong Kong government
for the establishment of Po Leung Kuk
and served as the first Prime Minister.
Im Pei, a world-renowned Chinese
architect, is the grandson-in-law of Mr.
Lu and his wife, Lu Ailing, a talented
woman in the People’s Republic of
China. The descendants of the Lu
family live in business all over the
world and have extensive overseas
business network resources. Mr. Lu
Suihong used to work in the British-
funded enterprise Mianfeng Group and
the Hong Kong-funded enterprise Shui
On Real Estate Company. He
participated in the preparation of a
commercial project with an investment
of 20 billion yuan. He participated in
asset operation and implementation of
listing and dismantling of commercial
projects for secondary listing, with
complete capital market operation
experience. He used to work in the
CCPIT foreign trade service platform of
the China Council for the Promotion of
International  Trade, and was
responsible for docking overseas trade
resources. His rich experience in
attracting investment at home and
abroad, is good for expanding overseas

markets, as he has established
business cooperation relationships
with key global markets. These

experienced resources will be able to

help member companies of the
investment alliance to establish
overseas sales networks for the

Chinese market, under the current
favorable policy environment of
internal circulation and external
circulation.

This connection provides CIBAC trade
members with excellent services for
expanding into the Chinese market, as Mr.
Lu Suihong has professional experience in
international trade. He organizes domestic

enterprises to exhibit their products
overseas and assists chambers of
commerce to prepare and initiate

businessmen’s friendship festival activities
in Guangzhou. CIBAC can benefit from the
commerce exchange and with existing
establishments, we would like to open up
communication channels for Canadians,
and look for cooperative business and
cultural opportunities between the Chinese
and Canadian operations




CIBAC Donated Epidemic Prevention and Control Materials to Hunan Province
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CIBAC (Toronto) has been allied with various business groups in Hunan Province, China,
which has played a driving force in the exchange and interaction with the local Chambers
of Commerce. This time, CIBAC and the compatriots in mainland China fought an
epidemic prevention and control battle by immediately using our commercial channels
to purchase masks. Because of the urgency of medical supplies in Hunan Province, taking
advantage of the alliance’s networking in Canada, CIBAC purchased 20,000 medical face
masks and transported the batch from Canada through China Southern Airlines as
quickly as possible to Changsha, Hunan Province. This batch of masks has been donated
to Shaoyang County and the County Centre for Disease Control and Prevention has
distributed the masks to the medical staff on the frontline.
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Business Online Summary - How to grow sales in unusual times
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Members learned first hand from the experienced top leader, Mr. Derek Ho, who held
the position as VP, Global Sales Asia at Japan Airlines and led a multinational sales team
in twelve countries to develop markets and grow revenue. The presentation covered
three key areas: (1) Driving sales growth in the NEW Normal (2) The benefits of a
Customer Relations Management tool and (3) Value based selling technique. The
sessions were interactive with questions and answers period. The presentation was well
received and participants felt it was educational and beneficial.
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